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Abstract: In this report, we look at the market for online and mobile
person-to-person payments, a market expected to grow to 15 to 20
million U.S. households by 2020 (or more if the predominant pricing for

low-value transfers is free). Table of Content
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The question isn’t whether electronic P2P payments will eventually replace
paper; they will. It's who will control the service, financial institutions or third
parties? PayPal already has a substantial head start with a 72% penetration
rate among U.S. online shoppers. Nice, but financial institutions have
relationships with 100% of checking-account customers.

The report also looks at the size of the domestic P2P market through
2025 (measured in U.S. household usage).
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