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Abstract: In this report, we look at the key to a profitable online effort: 
the online account opening process.  

We’ve always had a bit 
of a love/hate relation-
ship with online account 
opening. We love it because it’s essential for 
gaining incremental business online, but we hate 
it because every time we test actual applications 
we become frustrated with the process. 

While, overall, things are 
much better now, banks 
and credit unions still make 
many small mistakes, most 
of which can be easily 

corrected. But there are also still some major 
flaws in the systems, even at major financial 
institutions.   

The report walks through online applications at a 
ten financial institutions then presents the best 
practices in a ten-step process (see Table of 
Contents, inset).  

The report also looks at the size of the online account opening market 
in the United States and projects forward through the year 2018.  
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Bank, Citibank, E*Trade, First Arkansas Bank & Trust, FirstROI (BancVue), 
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Credit Union, uMonitor, Verity Credit Union, Wells Fargo, Zions Bank 


