
Table of Contents 
 
Introduction .......................... 4 

Market size............................ 8 

Prepaid vs. checking........ 14 

Comparing cards ............... 16 

Retail bank opportunities 
    Underbanked....................... 17 
    Parents/youth ...................... 19 
    Travel .................................. 20 
    Payroll ................................. 21 
    Retail gift cards.................... 22 

Best practices.................... 24 

Action plan .......................... 25 

Appendix: Regulations .... 26 

Number 219 

Opportunities in Prepaid and Gift Cards 
How can banks best tap this lucrative 
market? 

Author: Ray Graber, Graber & Assoc. 
Jim Bruene, Editor 
Published: Aug. 8, 2013 
Cost: Individual report: $395 single-user;  
$1,295 enterprise-wide license  
or get this report now for no charge  
with your annual subscription  
Size: 28 pages; 9,000 words, 15 tables 
Format: Printed, PDF 
Ordering: Online, email, or  
(206) 517-5021 

Abstract: The traditional debit card, linked to a 
checking account, has become far less 
profitable due to government price controls and 
changing consumer behavior. Stepping into that 
void is the prepaid card or gift card. It’s a payment 
mechanism used by more than 80% of the country, 
yet it’s currently dominated by non-banks. The report 
details how to change that.   
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